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ur na�on beholds the very thriving agro clima�c zones which surpasses the biological biodiversity on the Oaspect of crops, plants, animals etc. In terms of crop diversity India has variety of crops who are naturally 

nutri�onally potent and capable to suffice nutri�onal needs of an individual. Also, these crops have a poten�al 

to deliver value-addi�on ascribing product development. The product development from these crops can help 

in stabilizing or enhancing their nutri�onal profile, taste and palatability, with elonga�on of their shelf life. The 

value addi�on of a crop has mul�ple benefits it can be beneficial for the farmers to get op�mum revenue for 

their farming enterprises. Furthermore, it can help food processing industries to garner new products who 

have health benefits and are economically significant.

Millet is an ancient grain that people have consumed (and consuming in many parts). Millets are also u�lised as 

feed for livestock. It is becoming increasingly popular as it is fast- growing, drought-resistant, and requires low 

input. Millet is a good source of protein, fiber, key vitamins, and minerals. The poten�al health benefits of 

millet include protec�ng cardiovascular health, preven�ng the onset of diabetes, helping people achieve and 

maintain a healthy weight, and managing inflamma�on in the gut. Millet is an adaptable grain, there are many 

ways to prepare it at homes, and process it on industrial level.  Barnyard millet and kodo millet are cul�vated 

widely in southern Tamil Nadu. Li�le millet and foxtail millet are predominantly cul�vated in northern Tamil 

Nadu. Finger millet and pearl millet are cul�vated across the state. The state government ini�a�ve will greatly 

boost the cul�va�on area. (According to Tamil Nadu government figures, 65% of food grain cul�vated in the 

state was rice, 15% maize, 14% sorghum, 3% finger millet (ragi), 2% pearl millet (kambu) and 1% minor millets). 

Millet produc�on in Tamil Nadu is not so widespread and a good amount of the food grain cul�vated in 

Karnataka and Andhra Pradesh also comes to Tamil Nadu since the demand is greater here.

Apart from tradi�onally exported produce like rice, wheat, processed fruits and nuts, millets would be earning 

the primary focus of exporters, and governments both at the centre and state. With a push from the Narendra 

Modi-led union government, the United Na�ons General Assembly recently declared 2023 as the 

Interna�onal Year of Millets and the programme was launched earlier this month.  

Eight major varie�es of millets -- podo, pearl, sorghum, finger, barnyard, li�le, fox tail and proso millet -- are 

cul�vated across the state and the UN programme poses a huge opportunity for the farmers, farmer producer 

organisa�ons (FPOs) and food processing units. Perambalur, Madurai, Sivangangai, Ramanathapuram, and 

Jawadhu Hills at present boast of significant acreage for millet cul�va�on.
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The par�cipa�on of the following plays an important role:

PARTICIPANTS PROFILE 

v Food Processing Companies

v Millet product-based Startups

v Agri Input Companies

v Government Sector / State Enterprises

v Health Oriented Brands

v Nutri�on and Food Processing Sector

v Chefs and culinary ar�sts

v Policy makers, Scien�sts & Academicians

v NGOs, SHGs, Anganwadi etc.

v Agro Industry

v Food product/ Semi-finished Products 
Manufacturer

v Beverage Industries

v Brewing Industries

v Food Service Equipment Dealer/ Distributor

n To a�ain Nutri�onal Security through the cul�va�on of Millets and to develop novel food product range 
from Millets. 

n To improve ways to reach the most vulnerable popula�on with nutri�ous foods and strengthening food 
distribu�on system to eliminate the problem of food and nutri�on insecurity. 

n Enabling the ins�tu�onal and policy environments, processes and incen�ves that foster appropriate forms 
of collabora�on across nutri�on-relevant, and millet-based sectors (such as food processing, health, 
educa�on, etc.)

n To strengthen and seek ways to make the regulatory framework as per our country's needs. 

n To align agricultural research investments to support nutri�onal improvement, such as more research on 
millet's shelf-life, pre- and post-harvest enhancement. 

n To focus on improving infrastructure for millet processing, storage, and preserva�on to retain nutri�onal 
value and food safety, to reduce seasonality and post-harvest losses, and to make healthy foods convenient 
to prepare. 

THE OBJECTIVE OF THE MEET CUM EXHIBITION WILL BE: 

According to DGCIS data, Tamil Nadu exported 4,965 tonnes of millets in 2020-21 and 4,328 tonnes in 2021-22. 

APEDA has �ed up with the Indian Ins�tute of Millets Research (IIMR) in Hyderabad to facilitate entrepreneurs 

and exporters for value-added millet products. Many of the exporters have already completed registra�on. 

“The state government is planning to announce 22 districts (12 southern and 10 northern) as millet export 

zones to promote exports. 

Demand for millet-based products is on the rise in the western markets, especially in the United States as 

people have become more health conscious. “Millets fit the bill perfectly as they have low glycemic index and 

high-nutri�ous value. People in countries where medical care is expensive are adop�ng millet-based diets.   

ASSOCHAM always takes the opportunity to capture and reflect the importance and poten�al food processing 

sector, and to engage the various stakeholders in developing and implemen�ng the policies and schemes 

concre�ng newer avenues.

ASSOCHAM Tamil Nadu State Development Council is organizing two-day Millet Tiruvila | Millet Fes�vals 

with Conference Theme on Harnessing & Strengthen Value Chain of Millets in the State  of Tamil  Nadu with  

Exhibi�ons, Food Demo, B2B & B2C, 16th -17th June 2023, Coimbatore. The objec�ve of this event is to 

create awareness and promote produc�on, processing, value addi�on, entrepreneurship, interna�onal 

outreach, and consump�on of millets. The event will bring all the stakeholders of the food processing sector 

with a special focus on millets, on a common pla�orm.



THE ASSOCIATED CHAMBERS OF COMMERCE AND INDUSTRY OF INDIA
Southern Region Headquarter: 613, 6th Floor Barton Center, 84 M G Road, Bengaluru – 560 001
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The Associated Chambers of Commerce & Industry of India (ASSOCHAM) is the country's oldest apex chamber. 
It brings in ac�onable insights to strengthen the Indian ecosystem, leveraging its network of more than 
4,50,000 members, of which MSMEs represent a large segment. With a strong presence in states, and key 
ci�es globally, ASSOCHAM also has more than 400 associa�ons, federa�ons, and regional chambers in its fold.

Aligned with the vision of crea�ng a New India, ASSOCHAM works as a conduit between the industry and the 
Government. The Chamber is an agile and forward-looking ins�tu�on, leading various ini�a�ves to enhance 
the global compe��veness of the Indian industry.

ORGANISER DETAILS 

TOPICS OF DISCUSSION 
v Millet Processing and Way forward to Develop & Strengthening the Value Chain for Millets 

v Enabling Policy Environment for Millets Processing in the State of Tamil Nadu

v Exploring Opportuni�es to Harness Consumer Demand and Promo�ng Millets as the Source of Essen�al 
Nutrients

v Postharvest Management & Storage of Millet Grains

v Enabling market and demand condi�ons and connec�vity for Millet
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n To develop a viable millet produc�on value chain and to promote marketability and awareness for Millets.

n To showcase industry's effort in making millet-based products mainstream and conver�ng it to healthy 
snack. 

n To develop a viable millet produc�on value chain, and to promote marketability and awareness for the 
Millets. 

n To strengthen ins�tu�onal and policy environments, processes and incen�ves that foster appropriate 
forms of collabora�on across nutri�on-relevant, and millet-based sectors.
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